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By The Numbers
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BY STEVE SMITH

El Segundo, Calif. — Consum-
ers have experienced 3D at home or in 
the movies, but more work needs to be 
done to sell them about the concept — 
and, of course, they would like it better 
if it was less expensive.

Those are some of the results of a sur-
vey performed by Campaigners, a divi-
sion of Advantage Sales & Marketing, 
based here, exclusively for TWICE.

According to a survey of approxi-
mately 1,780 consumers during mid-
July, 78 percent have seen a 3D movie 
in a theater or at home, and 71.5 per-
cent have heard about 3D in the home 
before.

Of those who have seen 3D at home 

or in at the movies, 49.6 percent said 
they like it, but it is not a priority, while 
28.1 percent love it and said they felt 
like they were actually part of what was 
on the screen.

The biggest objection is cost (35.6 
percent) and that 3D requires addition-
al purchases to complete the 3D expe-
rience (41 percent).

These reactions come a year after the 
analog-to-digital TV conversion — 
when many consumers bought a new 
HDTV — and they come during a 
prolonged soft economy in the U.S.

The full report below gives detailed 
response to a variety of questions about 
how mass-market customers view the 
new format. o

Survey: Consumers Know 3D 
But Need More Convincing

Have you ever 
watched a movie 

either in theaters or 
at home in 3D before?

21.6%
No

78.4%
Yes
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If yes,what did you 
think about the 

experience?
6.7%
Hate it - No interest 
in purchasing 3D 
for the home

15.5%
Not sure - Not sold 

on the 3D concept yet, 
still too new

28.1%
Love it - Felt like 

I was actually 
part of what 

was on screen

49.6%
Like it - Nice to have 
but not a priority
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Is there anything in particular that you do not 
like about 3D TV?
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Would you consider purchasing a 3D TV for 
your home at some point? (By sex)
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What did you think 
about the 3D effect  

on the TV?
35.9%

Not sure - 
Not sold on the 
3D concept yet, 

still too new

2.4%
N/A - the majority of 
consumers surveyed today 
have NOT heard about 3D TV 
for the home before

16.3%
Love it - Felt like I was 
actually part of what 
was on screen

38.0%
Like it - 
Nice to have
but not 
a priority

7.4%
Hate it - 

No interest 
in purchasing 

3D for the home
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 Have you ever heard 
about 3D TV for the 

home before?

28.5%
No

71.5%
Yes
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Have you ever 
experienced 

watching a 3D TV?

22.0%
Yes

78.0%
No
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Would you consider 
purchasing a 3D TV 

for your home at 
some point?

8.4%
Yes, within the next 
6-12 months

3.9%
Yes, within the next 

3-6 months

41.3%
Yes, in more 

than a year

46.5%
No, not 
interested
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